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Continuing the civilizing mission? 

 
 

Introduction:  

 

If a single word has to define our project, it is with no doubt “representation” as our project is 

focused on how NGOs represent the people they are supposed to help. Elena has elaborated a video 

whose aim is to deepen into the dark side of NGOs, the facts that we usually see around us but that 

we do not pay attention to. Through this video, we can see how NGOs, which are not as transparent 

as they should be, usually misrepresent the people from the Third World as dependent of Western 

society. This is indeed a discourse that can be interpreted as Neocolonial. Moreover, in order to 

capture people's attention and raise funds to carry out their projects, NGOs very often use images of 

helpless children. This is a way to commodify children and raise people's paternalist feelings 

towards the Third World. Sol analyzes some advertisements of different NGOs to show the veracity 

of this fact, while Clara exploits the humor by creating three posters that use satire to make us think 

about the discourse of NGOs and their publicity. Therefore, NGOs have to be careful not to 

perpetuate existing hierarchies. Their work should be understood not as speaking for others, but as 

engaging in a dialogue with them, as equals, and providing a platform for them to represent 

themselves. Based on this understanding, Katharina has developed an outline for an Amnesty 

International event challenging the stereotypical representation and discrimination of Muslim 

women in Europe.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Elena Peris Mercé 

 

The business of the NGO: A new way of Neo-colonialism 

We are in an egocentric world that everyone only thinks for himself.  Even when there is a light that 

we can think which is useful in the help for the unfortunate people, it is only a mask that hides the 



worst things of the world. The NGOs are always seen as the modern heroes, but that is far from the 

reality.  

In this video I try to explain how the NGO are interwined with the potencies of the world, the 

governments and the companies, and how the NGO's preset of kindness falls to show us what most 

of them are really. Corrupt associations that only want profits and do not feel any regrets in front of 

the atrocities done in the Third World’s countries and, at the same time, to introduce the viewer into 

the relationships the NGOs have between their surroundings. 
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Many NGO's advertisements are usually focused in showing pictures of crying children in order to 

draw the contributors’ attention and therefore the feeling of guilt. That these children are been 

exploited there is no doubt, but we all agree that many times children are used as a resource to raise 

people’s consciousness about poverty, starvation or child labor. It is also striking that the vast 

majority of the NGO’s campaigns use children in their advertisements, as they are probably easier 

to “market” than adults; children are naive, defenseless, etc. 

 
 
 

 

 

 

 

 

 



 
 

For instance, this slogan is indirectly making the viewer feel guilty by showing a girl trying to make 

a living by prostituting herself, while we might complain of having a boring job.  



 
 

This ad has some ironic connotations in a way that it ridicules the first world people’s problems, for 

instance the breaking down of a dishwasher,  meanwhile the rest of the third word people’s 

problems are sensitively more important. Actually, they do not even know what they are going to 

eat the day after. So referring to the advertisement, it is crystal clear that the dishwasher is not 

her/his main concern, what is more, they struggle to survive. 

 

 



 
 

How many times had we seen the use of child images to impact the viewers’ eyes to touch that 

peoples’ sensitive part to collaborate with unfair causes, such as famine periods, natural disasters, 

etc. Hardly ever those intimidating and alarmist commercials suggest any specific solution to solve 

the problem in an efficient way. They simply limit themselves by giving a bank account number to 

deposit an amount of money you will never know where it will end. We do not even know how 

much reliable these NGO’s are, as to the lack of data we have about them which makes an effect of 

distrust and insecurity. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Clara Esquerdo Teixidó 

 

A satirical approach to NGOs' Publicity. 

 

This work is a satire that combines image and black humor to alert people about the stereotypes and 

the critical aspect present in NGOs' publicity and discourse -a discourse that sometimes is rather 

near to Neocolonialism.  

 

As the image of a helpless child is the most common method used to appeal to the people's guilt, 

children are central in this artistic composition. 

 

The first piece is an advertisement that points to the collaborator's ignorance about how the aid is 

given. It directly relates third-world children with money, as their image is a money-catcher for 

NGOs, and rises doubts about the honesty of these organizations and their most ranked members. 

 

The second one is a comic whose aim is to make the viewer think about how some acts performed 

with the best of the intentions can become a problem, and how people is usually blind about these 

consequences, regarding solely to the fact that they have done “good”.  

 

Finally, the last poster is an aggressive combination of poetry, painting and publicity that points 

toughly to the frivolity of people, the corruption of NGOs and the Neocolonial discourse present 

both in their publicity and in the minds of many of us.  This is a satire of how aid becomes self-aid 

by positioning the others as inferior. This hierarchy is emphasized by using the pronoun “it” to refer 

to people from the Third World.  

 

 

 



 
Katharina Schmid 

 

I. Introduction 

Last April the student magazine of the University of Freiburg published an article on stereotypes 

and prejudices in the context of the university. The article quoted, among others, a female student of 

philosophy, who wears a headscarf for religious reasons: she had the impression that people were 

seeing only the headscarf and not her as an individual. Her statement prompted me to question my 

own stereotypical assumptions about people wearing certain religious and cultural symbols or forms 

of dress and made me more sensitive to their portrayal in the media and other types of public 

discourse. In Germany at least, debates about religious and cultural symbols and forms of dress 

focus almost exclusively on Muslim women. I therefore decided to make the stereotypical 

representation and discrimination of Muslim women in Europe the topic of my project. To tackle 

these stereotypes, which also seem to be widespread in the context of the university, I have 

developed an outline for an event, which I would like to propose to the student group of Amnesty 

International in Freiburg. 

 

II.Outline 

1. Introductory performance 

 

a) Different images (appendix A) are projected on a white screen. The quality of the 

projections is that of an old film: there are dust specks and the image is grainy. In the 

background, we hear the sound of an antiquated film projector. The images are repeated, 

they succeed each other more rapidly every time. When the tempo has reached an 

impossible level, there is the sound of a huge explosion and a blinding light, succeeded by 

complete darkness and silence. 

b) After a brief silence, two female voices can be heard reciting poems (appendix B). The 

sound should not emanate from the screen but from different positions within the room.  

 

 

2. Outlining the position of Amnesty International: Discrimination against Muslim women in 

Europe 

 

3. Discussion: Stereotypical representations 

 

 Discussion of the introductory performance with audience participation: What was



 their reaction? Did it affect them in any way? 

 Presentation of i,Slam by one of the organisers: What gave rise to the initiative? What are 

the reactions from Muslims and non-Muslims? Explaining the rules of i,Slam; How  do they 

explain the high percentage of female performers? The project has been criticised for excluding 

non-Muslim performers – how do they react to this criticism? 

 

III. Explanation: Introductory Performance 

The aim of the introductory performance is to expose different stereotypes about Muslim women 

which circulate in Western media: the Muslim woman as exotic object of desire, as victim of 

patriarchal oppression, as threat. The repetition of the same images is intended to expose the 

construction of a myth around Muslim women in the sense that Barthes (1973) has suggested: the 

representations of Muslim women are generally very limited and repeated again and again to make 

them appear natural and true. By juxtaposing the different stereotypes, however, their contradictory 

nature becomes apparent. The explosion at the end of part 1.a) has a double meaning: on the one 

hand, it points to the conflation of Islam with religious extremism and terrorism. On the other, it 

disrupts the reproduction of stereotypical images. The internal contradictions and endless, overly-

eager repetition lead the myth ad absurdum and cause its explosion. The explosion and the blinding 

light are intended to be a violent experience for the audience, echoing the violence that the 

reductive representations afflict on those that are represented. The audience is left in the dark in 

order to make them question established patterns of perception and develop alternative ones.  

In part 1.b), the main medium is therefore not the image but the voice. The poems are taken from a 

Youtube video by the organisers of i,Slam, a type of poetry slam which wants to provide a platform 

for young Muslims. According to the organisers, the event allows the performers to counter 

stereotypes and creatively represent themselves. Although the performers are all Muslims, non-

Muslims are encouraged to attend, as the poetry slam is intended to promote intercultural and 

interreligious dialogue.  The comment of a female performer highlights the need for such a 

platform: she feels that in a regular poetry slam, she is not perceived as an individual but reduced to 

a representative of a whole group, to the stereotypical Muslim woman, because she is wearing a 

headscarf. I have decided not to show the video of the recital in order to avoid these easy 

identifications and to encourage the audience to listen closely to what is being said rather than 

judging the speaker on the basis of her appearance and religious affiliation. Interestingly, the articles 

on the events suggest that there is a high percentage of female performers – something that seems to 

be rather untypical of poetry slams. The rules governing the poetry slam are in keeping with the 

religious norms of Islam: thus, no alcohol is served and blasphemy is forbidden. I have chosen the 

two poems because they deal explicitly with the power of the word, focussing on religious and 



political discourse in particular. While they highlight its potential to consolidate power and oppress 

others, they also illustrate the power of poetry and art in general to question received modes of 

perception and provide alternative representations. 

It is important that the sound should emanate not from the direction of the screen but from different 

points within the room, also from a position among the audience. The distribution of the 

loudspeakers aims at blurring the boundary between audience and screen and disrupting binary us 

vs. them distinctions, which allow non-Muslim audience members to construct a Muslim other as 

the passive object of their gaze.  

 

IV. Outlining the position of Amnesty International 

In 2012 Amnesty International published the report “Choice and Prejudice”, which focusses on 

discrimination against Muslims in Europe. The report begins by highlighting the heterogeneity of 

the persons who are grouped together as Muslims: firstly, this identification may be based not just 

on religious affiliation but also on traditional and cultural background. In this context, it is 

necessary to bear in mind that Muslims across Europe belong to diverse ethnic groups and thus 

differ in their cultural practices. Similarly, religions are far from homogeneous and include a 

number of different strands. Amnesty International thus underlines the need to deconstruct the 

notion of a collective mentality that is stereotypically ascribed to Muslims. 

The report identifies violations of the right to freedom of expression and the right to manifest one's 

religion and belief as guaranteed in articles 18 and 19 of the Universal Declaration of Human 

Rights:  

 Article 18. 

Everyone has the right to freedom of thought, conscience and religion; this right includes 

freedom to change his religion or belief, and freedom, either alone or in community with 

others and in public or private, to manifest his religion or belief in teaching, practice, 

worship and observance.  

Article 19. 

Everyone has the right to freedom of opinion and expression; this right includes freedom to 

hold opinions without interference and to seek, receive and impart information and ideas 

through any media and regardless of frontiers.  

Instances of discrimination against Muslims can be found in employment but also in the education 

system, in obstacles which are raised against the creation of adequate places of worship or in the 

bans on full-face veils. At the workplace as well as at schools and universities Muslims often 

experience reluctance or even unwillingness to accommodate their religious needs and opposition to 

their wearing religious and cultural symbols and dress. Amnesty International draws attention to the 

fact that restrictions on the wearing of religious and cultural symbols and dress tend to have a 

disproportionate impact on Muslims, especially Muslim women, and are therefore discriminatory 



on the grounds of gender as well as ethnic and religious affiliation. As the report argues, attempts to 

control the physical appearance of women seem to be based on an understanding of the female body 

as “symbolic embodiment of the religious or cultural values of the community” (Amnesty 

International 2012: 25): women are objectified and denied their bodily autonomy. In Germany as 

well as in other European countries, debates around religious and cultural symbols and dress have 

centred on the headscarf. According to the ideological position of the observer, it has been 

interpreted as a religious or cultural symbol as well as a political claim or a symbol of gender 

inequality. In many cases, restrictions on the wearing of the headscarf have failed to take into 

account its plurivalency and have been based on stereotypical assumptions such as that of the 

Muslim women as a victim of patriarchal oppression. In the case of state employees, bans on the 

wearing of religious and cultural symbols and dress have often been justified by the principle of 

neutrality. However, Amnesty International states that “neutrality of the state should not be 

interpreted in an exclusive way but rather as a principle guaranteeing diversity and equal 

opportunities for everyone” (Amnesty International 2012: 62). It quotes the Council of Europe 

Commissioner for Human Rights, who argues that  

 [i]t is[...] legitimate to regulate that those who represent the state, for instance police

 officers, do so in an appropriate way. In some instances, this may require complete

 neutrality as between different political and religious insignia; in other instances, a

 multi-ethnic and diverse society may want to cherish and reflect its diversity in the

 dress of its agents. (Council of Europe Commissioner for Human Rights qutd. in Amnesty 

International 2012: 22) 

 

In any case, the report makes clear that the aim of private employers to comply with the wishes of 

clients or to convey a specific corporate image does not legitimate the imposition of restrictions on 

the wearing of religious and cultural symbols and dress. 

Bans on religious and cultural symbols and dress such as the full-face veil have often been 

presented as a way of fighting patriarchal oppression. Amnesty International questions this 

justification because it denies the autonomy of those women who wear them of their own accord – 

sometimes even against the will of their families. Amnesty acknowledges that there are cases in 

which women are forced to wear certain symbols and kinds of dress by their family or the larger 

community and emphasises the obligation of the state to protect women's rights from violations by 

third parties. Nonetheless, it challenges the assumption that a ban is effective in ending 

discrimination against women. Rather than addressing discrimination itself and its underlying 

causes, a ban on religious and cultural symbols or dress focusses exclusively on the symptoms of 

this discrimination. Furthermore, the focus on the full-face veil has obscured other instances of 

discrimination which women belonging to ethnic or religious minorities experience. A ban even 

seems to be counter-productive, as it increases the isolation of the women and contributes to a rising 



hostility against them among the majority population.  

 

Appendix A: Images for 1.a) 

 

    Disney: “Jasmine” 

    or: the Muslim woman as exotic 

    object of desire 

 

 

 

 

 

 

 

 

 

 International Society for Human Rights:

 “Burka Prison” 

 or: the Muslim woman as victim of

 patriarchal oppression 

  

 

 

 

 

 

 

 

 Schwingenheuer, Eva:

 “Gegenüberstellung” 

 or: the Muslim woman as 

unrecognisable, dangerous Other 



Appendix B: i,Slam [Team Slam] – Die Macht des Wortes Teil 2 von 2 

Kübra B. (transcribed and translated by Katharina Schmid) 

Buchstaben aneinander gereiht Letters lined up 

Sinnergebend herzenbewegend  Creating meaning moving hearts 

Sich jegliche Spannung löst Every tension dissolves 

Dunkle Wolken vorbeiziehen Dark clouds pass by 

Der Himmel blau mit dem Pinsel korrigiert The sky blue, corrected with a brush 

Die Augen strahlend oder mit Tränen gefüllt The eyes shining or filled with tears 

Die Sprachlosigkeit aufgrund der Macht The speechlessness because of the power 

Der Macht, die wir nicht haben bedacht The power we have failed to consider 

Man sagt ein Blick sagt mehr als tausend 

Worte 

It is said that one look says more than a 

thousand words 

Doch es ist die Macht des Wortes, die mich 

zu dir hinzieht 

But it is the power of the word that attracts 

me to you 

Du, der das Wort Tat neu definiert, weil er sie 

in Worte fasst, 

You, who defines the word “deed” anew, 

because he sets it in words 

Mit ihnen spielt, geschickter als jeder 

Fußballspieler, 

Plays with them, more dexterously than any 

football player 

Sich zum Ziel gesetzt, Herzen zu bewegen,  Set out to move hearts 

Als großer Sieger aus diesem Spiel hinaus zu 

stolzieren 

To leave the field proudly, as the great winner 

Stolz und doch bescheiden Proud and still modest 

Den Blick gesenkt, das Ziel vor Augen Eyes downcast, focussed on the goal 

Den Blinden lässt du sehen You make the blind man see 

Denn deine Worte berühren ihn zutiefst und 

lassen ihn erkennen 

Because your words move him most deeply 

and make him realise 

Den Stummen lässt du reden The dumb man you make talk 

Denn die Tränen fallen ihm übers Gesicht Because the tears fall over his face 

Den Tauben lässt du hören, The deaf man you make hear 



Denn deine Worte setzen mehr als ein 

Zeichen 

Because your words are more than a token 

Zeichen, die keiner großen Sprache bedürfen  Signs, which do not need a special language 

 



Yasmin S. (transcribed and translated by Katharina Schmid) 

Ich I 

Ich will I want  

Ich will in den Krieg ziehen I want to go to war 

Den Kampf in die Hand nehmen To take the fight into my hands 

Greife Reach for 

Zu meiner stärksten Waffe: My most powerful weapon: 

Stift und Papier Pen and paper 

Mache es gleich wie große Politiker, Do as great politicians do 

Die mitreißende Reden halten: Who hold rousing speeches 

„Yes, we can“ like Barack Obama “Yes, we can” like Barack Obama 

Oder Or 

„I have a dream“ wie Martin Luther King “I have a dream” like Martin Luther King 

Ich bin I am 

In ihren Bann gezogen, mitgerissen Caught by their spell, swept away 

Nein No 

Nichts kann mich mehr abhalten Nothing can stop me now 

Sie haben mich in ihre Mitte gerissen They have swept me into their midst 

Doch dann wach ich auf But then I awake 

All ihre Lügen All their lies 

Nichts als Schall und Rauch? Nothing but hollow words? 

Bin blind gefolgt ihren Worten Blindly followed their words 

Ohne auch nur einmal danach zu trachten Ignoring the need 

Ihre Taten zu beachten! To consider their deed! 

Bleibt, am Ende meines Kampfes, nur noch 

eines zu achten: 

There remains, at the end of my fight, just 

one thing to heed: 

Die Macht des Wortes sollte man achten The power of the word – pay heed! 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

Conclusion: 

 

We should be aware of the reality of the world that surrounds us. Too often we end up repeating 

again and again the stereotypes that condemn the “others” - the Third World- to be mere victims 

expecting to be saved by us, the kind and mighty whites who know what “civilization” means. A 

thin line separates being an agent of change from being a defender of existing hierarchies. Often 

enough, European NGOs seem to understand their work as another "civilizing mission", so they 

perpetuate the misrepresentation of the people that they “save”. As a possible solution by the part of 

the NGOs, they should provide the collaborators with clearer information about their field of 

application, the state of their projects and the allocation of their funds. Moreover, they should break 

the stereotypes that are commonly used to represent other cultures, for instead promoting a fairer 

image of them. However, the problematic aspects of NGOs are still hidden and many people do not 

know about them, so it is necessary to teach the others to see how the NGOs work. It is also 

important that we begin to think for ourselves in order to be alert and able to identify not only the 

biased stereotypes, but the corruption that is behind institutions and organizations which apparently 

work for the common good. Otherwise, we will be in a phony world where kindness and avarice 

become one with no distinction. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

Bibliography 

 

Adlah, Youssef. i,Slam. i,Slam, n.d. Web. 16 May 2013. 

Akyol, Cigdem. “'Du brauchst mich nicht zu befreien.' Muslimische Frauen gegen Femen.” taz. taz, 

 28 April 2013: n.pag. Web. 15 May 2013. 

Amnesty International. Choice and Prejudice. Discrimination against Muslims in Europe. 

 London: Amnesty International, 2012. Print. 

Arndt, Lotte et. al. “Grenzen der Nation. Die Islamdebatte in Frankreich zwischen

 Universalismus und Rasssismus.” iz3w 323 (2011): 36-38. Web. 15 May 2013. 

Bahria, Antonia et. al. “Schublade auf und rein mit dir.” uniCross. Das Online-Magazin für

 Studierende. uniCross, 2 April 2013: n. pag. Web. 10 April 2013. 

Barthes, Roland. Mythologies. Frogmore: Paladin, 1973. 

Batur, Aye Lucie. “The Mythology of the Veil in Europe. A Brief History of a Debate.” 

 Comparative Studies of South Asia, Africa and the Middle East 32.1 (2012): 156-168. 

 Project Muse. Web. 24. April 2013. 

Celik, Ipek A. “Performing Veiled Women as Marketable Commodities. Representations of

 Muslim Minority Women in Germany.” Comparative Studies of South Asia, Africa and the

 Middle East 32.1 (2012): 116-129. Project Muse. Web. 24. April 2013. 

Child Lab. Anti-child Labour. Creative Rapp Collins Philippines, The Philippines. Public 

 Awareness. Coloribus Creative Advertising Archive. 15 June 2013. 

Disney. “Jasmine.” Cartoon. enfemenino. enfemenino, 26 March 2010. Web. 20 May 2013. 

Currimbhoys Home Products. Child Labour Appeal. Brand Therapist: A Mudra Marketing Services  

Div., India. Fast food outlets & restaurants. Coloribus Creative Advertising Archive. 15 June 2013. 

DRH Norway – One World Institute. International Labour Organization website. United Nations 

 website. 14 June 2013. 

Gonzalo, Sichar. Cosas que nunca diría de una ONG. Editorial Sepha. 2008. Print. 



Gümüsay, Kübra. “'Islamophobie ist mehr als eine Angst vor einer Religion.' Die Bloggerin

 Kübra Gümüsay wünscht sich Partizipation statt Integration.” By Liane von Billerbeck.  

 dradio. Deutschlandradio, 4 Oct. 2012: n.pag. Web. 15 May 2013. 

Iniamagha. De Silva. Altmann. Ogunrotifa. “Do you think International civil society is a 

contemporary  form of Neocolonialism?”. ResearchGate.net. 7 February 2013. Web. 25 April 2013.   

International Society for Human Rights. “Burka Prison.” Act for Australia. n.p., 20 Jan. 2012. 

 Web. 20 May 2013. 

i,Slam Germany. “i,Slam [Team Slam] – Die Macht des Wortes Teil 2 von 2.” Online video clip.

 YouTube. YouTube, 13 Sept. 2012. Web. 16 May 2013. 

Küpeli, Ismail et. al. “Kritik ja! Aber woran? Eine Debatte über Rassismus, Ressentiment und

 Islamkritik.” By Christian Stock. iz3w 323 (2011): 20-23. Web. 15 May 2013. 

Moghissi, Haideh. “Islamic Feminism Revisited.” Comparative Studies of South Asia, Africa and

 the Middle East 32.1 (2012): 76-84. Project Muse. Web. 24. April 2013. 

NGO Global Network. The Executive Committee of Non-Governmental Organizations Associated 

 with The United Nations Department of Public Information. Web. 8 April 2013. 

Nerín, Gustau. Blanc bo busca negre pobre. Crítica de la cooperació i les ONG. Barcelona: La 

 Campana, 2011. Print.  

“Orphan Earl”. My name is Earl. Fox. December 11, 2008 . Television. 

Petterson, Per-Anderson. ENG 102-A (Massicotte). Edublogs.org site. Famine in Africa Essay. 

 Starvation in 2012. 15 June 2013. 

Schwingenheuer, Eva. “Gegenüberstellung.” Cartoon. Kölner Stadt-Anzeiger. Neven Dumont,

 Alfred et. al., 17 July 2009. Web. 20 May 2013. 

Stehle, Maria. “Gender, Performance, and the Politics of Space: Germany and the Veil in

 Popular Culture.” Comparative Studies of South Asia, Africa and the Middle East 32.1

 (2012): 89-101. Project Muse. Web. 24. April 2013. 

“The Universal Declaration of Human Rights.” United Nations Website. United Nations, n.d. 

 Web. 5 June 2013. 

 


